WHEN ASKED 10
"MAKE YOUR DATA
TELL A STORY"
YOUR FIRST QUESTION

SHOULD ALWAYS
Bt "WHY?"
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YOUCAN'T TELL A

BUSINESS DATA STORY
WITHOUT FIRST BEING
FAMILIAR WITH THE
BUSINESS.




DATA VISUALS
SHOULD NOT BE
SHARED AS PART
OF A DATA STORY
UNLESS THEY HELP
TOTELLIT
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YOU ARE NOT THE
AUDIENGE FOR
YOUR DATA STORY.
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A DASHBOARD OR DATA STORY?

Do you want your
audience to take a
specific action?

— Yes

I
No

\2

b

Will your audience do
this action without
being explicitly asked?

Do you want your
audience to understand — Yes \l/ Yes No
a specific message?
|
N Will this message be
o] )
clear to your audience
\l/ without explanation?
Is your audience | |
familiar withthedata [— No — Yes No
and subject area?
I
Yes
N\ J \I/ vV WV A\ 4
DASHBOARD DATA STORY
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Data insights
DATA ANALYTICS PROCESS 5 O
e O
DATA STORYTELLING PROCESS

Why: The Business
Why do you want to communicate?
N _
|
‘ Who: The Audience
Whom will you communicate with?
N _
|
What: The Data Story
. @ <
What is your message?
N _
|

I How: The Telling

How will you communicate your message?
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WHAT’'S YOUR REASON TO VISUALISE DATA?

Myself Who is your Someone else
data visual for? l

How famiiliar
are they with

the data?

Subject expert Knowledge seeker

Vv l \L

| want to discover | want to inform | want to educate
insights in my data. others of my data. others about my data.
e.g. analysis charts e.g. dashboards e.g. data storytelling
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DATA STORYTELLING

COMMUNICATES

A DATA-DERIVED
MESSAGE.
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DATA VISUALISATION
PRESENTS DATA
VISUALLY.

9
The
Data
Storyte'ler’s Illl‘lllll

Handbook




